
Mail: Simply Redefi ned



Burke is a Canada Post Smartmail Marketing™ Expert partner. This 

means we take care of all the details to get your end product into the 

right hands quickly and effi  ciently. We help you navigate the complex 

world of personalized mail, neighbourhood mail, precision targeting, 

variable data, and more. By targeting your mail, you will send out 

fewer pieces to the right customer, and by working with us, you 

gain access to our expertise and experience that will turn your mail 

campaign into a success.

Burke is your media: simply redefi ned.
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WHAT IS SMART MAIL MARKETING?

Smartmail Marketing is the Science of Activation™. Using Smartmail Marketing, you can find new 

customers and increase the value of your existing ones—a more intelligent approach to direct mail, 

now referred to as personalized mail.

Inspire more customers to action with a potent mix of physical experience, data and connectivity. 

The Smartmail Marketing™ approach blends these three powerful elements, proven to make your 

marketing mix more relevant and more engaging.

PHYSICALITY

In a digitally connected 

world, physicality is essential 

to smarter activation. 

Delivering physical brand 

experiences has a stronger 

impact on emotional memory 

and motivates behaviour 

because it puts the brand 

directly in the customer’s 

hands and drives action.

DATA

Smarter targeting balances 

reach with precision to 

deliver relevance, value and 

personalization that increases 

interest and activation.

CONNECTIVITY

Is the ability to create stronger 

connections across media 

touch-points. Using the 

power of physicality to amplify 

activations and drive an overall 

positive brand and customer 

experience will yield higher 

customer returns.

Ph
Physicality

Da Ct
Data Connectivity
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PERSONALIZED MAIL 

Personalized Mail is the best way to speak 

directly to the people you want to reach. 

This form of mail is sent directly to the type 

of customer that would be interested in your 

product or services. Whether you have a 

customer data list or you require our team 

to create one for you, we have the abilities 

to spread your brand and increase your 

customer return.

∞ It lets you engage one-to-one with your 

customers and prospects, delivering 

messaging with the most personal level of 

relevance.

∞ It’s ideal for addressed mailings that attract 

new customers, launch new products, 

create loyalty with your customers, 

fundraise and open doors for your sales 

force.

∞ If you already have household or business 

information, use Personalized Mail to 

deliver your message to the people who 

matter most to your business.

NEIGHBOURHOOD MAIL  

Target potential customers in specific areas 

such as neighborhoods, zones or FSAs and find 

the right customers for your business, large or 

small.

∞ Zero in on specific neighbourhoods with your 

marketing message.

∞ Target the best areas for your business, using 

geodemographic profiles like age, income, 

marital status and much more.

∞ Reach homes and apartments in a specific 

neighbourhood – or the entire country.

∞ Items are delivered with regular addressed 

mail, so your catalogues and flyers are more 

likely to be viewed and read.
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POSTAL CODE TARGETING  

The Postal Code Targeting service is an effective 

direct marketing medium that offers you 

the ability to target a specific geographic or 

demographic profile at the Postal Code level. 

Postal Code Targeting is a standard machineable 

mail item with a unique 2D barcode printed on 

each mail item. 

Postal Code Targeting is an acquisition 

solution, targeting your high value prospects 

within a defined geographic area, at every 

point of call (houses, apartments, businesses) 

for a postal code. Postal Code Targeting can 

be used to create a targeted campaign as it 

provides geographic, demographic and lifestyle 

information. This service allows you to create a 

data file of potential customers that resembles 

your existing customers or target audience, 

driving a better return on investment. Postal 

Code Targeting is ideal when producing quick-

to-market campaigns that are both cost-

effective and highly-targeted.

∞ Generate Powerful Results - Use postal code 

data to identify, target, and market directly to 

your ideal customers.

∞ Maximize Marketing ROI - Optimize 

acquisition dollars by suppressing existing 

customers from campaigns.

∞ Enrich Your Own Data - Strengthen your 

data by coupling it with Canada Post data for 

refined targeting to your best prospects.

∞ Drive Action - Send unique offers and 

promotions to households most inclined to 

respond.
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CUSTOM ENVELOPES 

In many cases, the envelope is the first piece 

of branding your customer will see. It’s easy to 

make your brand stand out in the mail by adding 

some creative flair to your envelope design. 

However, there are limitations to the amount 

of artwork that can be added to your envelope. 

There are three small quiet zones on all 

envelopes, but there is still more than enough 

room to make your envelope pop! 

CUSTOMIZED POSTAL INDICIA

Communicate with your audience before they 

even open the envelope. Trigger interest and 

make your message stand out by utilizing the 

free customized Postal Indicia feature from 

Canada Post.

Build loyalty and strengthen customer 

relations by adding a personal touch with the 

customized Postal Indicia, making your mail 

easily recognizable and keeping your brand top 

of mind.

Contact Burke to have your customized indicia 

designed by our experienced and mail-savvy 

creative team.
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DELIVERY STANDARDS

For Direct Marketing and Transaction Mail (domestic)

SERVICES
MAJOR URBAN 

CENTRES

NON-MAJOR 

URBAN CENTRES

NORTHERN 

REGIONS & 

REMOTE CENTRES

L: LOCAL P: PROVINCIAL N:NATIONAL L P N L P N L P N

Personalized Mail™

[Machineable Short and Long (S/L)]

Business Reply Mail™

3

days

4

days

5

days

3

days

4

days

5

days

3

days

4-7

days

5-9

days

Personalized Mail™

(Presort and Machineable Oversize)

Publications Mail™*

3

days

3-5

days

4-8

days

3

days

3-5

days

5-9

days

3

days

3-6

days

5-13

days

Lettermail™ 

(Incentive Lettermail™ and

Registered Mail™)

2

days

3

days

4

days

2

days

3

days

4

days

2

days

3-6

days

4-8

days

Neighbourhood Mail™
2

days

3-4

days

3-7

days

2

days

3-4

days

5-9

days

2

days

3-5

days

6-13

days

* Subtract 1 day for time-committed Publications Mail
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COMPREHENSIVE LIST OF SELECTS FOR ENHANCED TARGETING

CANADA COMPLETE

CONSUMER SELECTS BUSINESS SELECTS

Gender

3,600,000

Demographics

13,000,000

Phone Numbers

500,000

SOHO

1000,000

Interests

13,000,000

Phone Numbers

6,500,000

Titles

870,000

Contact Names

1,500,000

New Occupants

500,000

New Addresses

130,000

NAICS Codes

780,000

SIC Codes

780,000

Lifestyle (PRIZM C2)

13,000,000

eParcel Recipients

1,800,000

Sales Revenue

500,000

Employee Size

600,000

French Language

1,000,000

Automotive

13,000,000

Credit Information

400,000

Payment Index

400,000

Property Features

3,000,000

Business Moves

24,000

New-to-File

33,000
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PERSONALIZED MAIL CHECKLIST PLANNER

Primary Objectives

 Bring customers into our store(s)  Other: _____________________________

 Drive orders on our website  ______________________________________

 Drive downloads on our website  ______________________________________

 Generate new sales leads/appointments  ______________________________________

 Boost call volume or orders  ______________________________________

 Drive event attendance  ______________________________________

Mailing List

Which list(s) do you plan on using to reach your target audience?

 My own list of customers

 My own list of prospects

 Need to rent a list

 All of the above

Target Audience (if renting a list)

Describe the key attributes of the customer your campaign is targeting. Start with the typical customer 

profile based on age, gender, income, lifestyle, location, industry, number of employees, etc.

 Consumers  Businesses

____________________________________  ______________________________________

____________________________________  ______________________________________

____________________________________  ______________________________________

____________________________________  ______________________________________

____________________________________  ______________________________________

____________________________________  ______________________________________

____________________________________  ______________________________________

Desired Mail Quantity

Campaign/test 1: ______________________  Campaign/test 3: ________________________

Campaign/test 2: ______________________  Campaign/test 4: ________________________
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Offers

Define your offer; offers should motivate customers or prospects to respond immediately. 

Campaign/test 1: _________________________  Campaign/test 3: ___________________________

Campaign/test 2: _________________________  Campaign/test 4: ___________________________

Call to Action/Desired Response

 Redeem coupon  Other: _________________________________

 Go to website  __________________________________________

 Mail in a business reply 

 Call to order/inquire

 Visit store/place of business

 Schedule an appointment

Product or Service Profile

List the main benefits of your product or service and the corresponding features that support it.

Benefits _________________________________  Features ___________________________________

________________________________________  __________________________________________

________________________________________  __________________________________________

________________________________________  __________________________________________

________________________________________  __________________________________________

________________________________________  __________________________________________

Timing

Desired in-home delivery date of your mailers: ________________________________________________

Budget

List your total campaign budget. This should account for creative services, printing, mailing list, mailing 

services and postage fees, and any other estimated expenses.

$  _______________________________________________________________________________________
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Head Offi  ce
17407 106 Avenue

Edmonton AB T5S 1E7

1-800-837-1395

Signage & Design
17505 106 Avenue

Edmonton AB T5S 1E7

780-482-6026

Burke Calgary
2828 19 Street NE

Calgary AB T2E 6Y9

403-250-1026

Cowan Edmonton
4864 93 Avenue NW

Edmonton AB T6B 2P8

780-577-5700

Cowan Calgary
5565 56 Avenue SE

Calgary AB T2C 3X6

403-233-9200

Cowan Saskatoon
801A 47 Street East

Saskatoon SK S7K 8G7

306-652-9988


